Esports Ethnography: Helping Sponsors Understand
TheirAudience
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How Anthropology Helps: . 4

* Ethnographic Methods fill the gap In -

* Btg Data models

* Big Datainsights serve as great -

The Problem:

*Esportsisaworld made up of many
microcultures

Thereisnoone size fits all solution

for sponsors research q,uestlons and great~
Big Data fails to give a t\ull ﬁﬁlgtur o, assum/tlofns to challenge
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) il Bogts on the ground ethnography at events 5

““Participant observation with esports event crews and
staff = - e e
» Advocating ethnographic approachesto“sponsors seeklng,
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